Aug 


i|fet  17,  1984  / 


MEMO 
TO: 
FROM: 
SUBJECT : 


Saltis,  Program  Managers 
Jan  Woolley 
1985  Topics 


Attached  is  the  mailing  that  went  out  Friday,  August  17,  to 
MAPS  and  ISP  clients  asking  for  their  comments  on  1985  program 
topics.     The  fulfillment  list  was  used  for  the  mailing.  You 
may  want  to  follow-up  to  see  that  all  clients  have  a  chance  to 
respond  and  that  others  in  your  account  company  who  are  not  on 
the  fulfillment  list  have  a  chance  to  respond. 

I've  also  attached  a  copy  of  the  1985  Customer  Service  Program 
outline.     An  informal  client  survey  was  recently  completed  by 
Graham  which  resulted  in  the  final  version  of  the  program  for 
1985. 


eter 


I 


INFORMATION  SYSTEMS  PROGRAM  (ISP) 
1985  TOPIC  PREFERENCE  QUESTIONNAIRE 


Please  indicate  your  organization's  degree  of  interest  in  the  potential 
research  topics  listed  below  for  INPUT 's   1985  Information  Systems 
Program  (ISP).     Add  any  topics  that  may  be  of  interest  to  you. 


Very 
Low 


Check  Degree  Of  Interest 

Low       Medium  High 


Very 
High 


A.  Large  Scale(^ardware^ 

B.  Facilities  Planning 

C.  Selection  Criteria  For 
Large  Scale  Systems 

i^^T,.i       i,       l  U  ■  - — 

D.  Developments  and  Trends 

of  Intelligent  Workstations 

E.  The  Changing  Role  of 
Minicomputer  s 

F.  The  Resurrection  of 
Distributive  Processing 

G.  Other  (Specify) 


II.     SOFTWARE  AND  SYSTEMS 


A.  Decision  Support  Systems 
Experiences  (Update) 

B.  MVS/XA:     Experiences  and 
Outlook 

C.  Software  Productivity 
(Update) 

D.  Integrated  Software  Among 
Computers 


INPUT 


INFORMATION  SYSTEMS  PROGRAM  (ISP)   1985  TOPIC  PREFERENCE  QUESTIONNAIRE  (CONT) 


Very  Very 
Low          Low          Medium        High  High 

E.     New  Directions  In  Software 


(  ) 

(  ) 

(  )             (  )           (  ) 

F. 

Artificial  Intelligence  and 
jixperi:  aystems,  rractlces 
and  Trends 

(  ) 

(  ) 

(  )             (  )           (  ) 

G. 

» -Ltico Lexjc  anu  lexetext 
Opportunities  and  Caveats 

(  ) 

(  ) 

(  )             (  )           (  ) 

H. 

Fourth  Generation  Language 

Add  lip  a  t"  l  nr»       ( ^^■nr]  ^  f- 

t  \ 
K  ) 

(  ) 

(  )             (  )           (  ) 

T 

Devfiloping  a.  Corporate 
Information  Strategy 

(  ) 

(  ) 

M             (  )           (  ) 

J 

Dimuxdtxon  anu  rrototyplng 
Systems 

(  ) 

(  ) 

:  )             (  )           (  ) 

K. 

Other  (Specify) 

(  ) 

(  )  ( 

:  )       (  )      (  ) 

END 

A. 

Integrating  Office  Systems  with 

xi-iJ- wi. lud  Lxuil  oyfa  tcIIXS 

(  ) 

(  )  ( 

)       (  )      (  ) 

B. 

Impact  and  Outlook  of  User 
Friendly  Interfaces  (Icons, 
Mouse,  Touch  Systems,  etc.) 

(  ) 

(  )  ( 

)       (  )      (  ) 

r 
v>  • 

Office  Systems  Implementation 
Experiences  (update) 

(  ) 

(  )  ( 

)         (  )        C  ) 

D. 

Techniques  for  Improved  Office 
Systems  Planning 

(  ) 

(  )  ( 

)       (  )      (  ) 

E. 

Organizational  Impacts  of  End 
User  Computing 

(  ) 

(  )  ( 

)         C)        (  ) 

F. 

Electronic  Mail/Computer  Con- 
ferencing: Progress  and  Pitfalls 

(  ) 

(  )  ( 

)       (, )      (  ) 

G. 

PC  in  an  Information  Center 
Environment 

(  ) 

(  )  ( 

)       (  )      (  ) 

H. 

Personal  Computer-to-Mainf rame 
Systems:     Experiences  and  Out- 
look (update) 

(  ) 

(  )  ( 

)       (  )      (  ) 

-2- 


INPUT 


INFORMATION  SYSTEMS  PROGRAM  (ISP)  1985  TOPIC  PREFERENCE  QUESTIONNAIRE  (CONT) 


Very 
Low 

Low 

Medium 

High 

Ver 

Hig 

I. 

Distributed  vs  Central 
Office  Systems:  Which  stra- 
tegy to  choose. 

(  ) 

(  ) 

(  ) 

C  ) 

J. 

Computer  Graphics 

(  ) 

(  ) 

(  ) 

C  ) 

K. 

Other (Specify) 

(  ) 

(  ) 

(  ) 

C  ) 

(  ) 

C  ) 

(.  ) 

(  ) 

TELECOMMUNICATIONS  . 

A. 

Security  in  Communications 
Networks:  Technology  and 
Experiences 

(  ) 

(  ) 

(  ) 

(  ) 

B. 

Update  on  Changing  Econ- 
omics of  Telecommunications 

(  ) 

(  ) 

(  ) 

(  ) 

C. 

Personal  Computer- to-Main- 

frsTn^  nnmnnTn t"i  nn G  ^imrlnt-c»^ 

dint    vj  *ji.iuiiu.i.u.  L-d  L.J.l-'lio     VLll-'UciL.t:  J 

(  ) 

(  ) 

(  ) 

(  ) 

D. 

Gateway  Planning 

(  ) 

(  ) 

(  ) 

(  ) 

E. 

SNA  Emulation:  Risks  and 
Rewards 

(  ) 

(  ) 

(  ) 

(  ) 

F. 

Local  Area  Networks  — 
Experiences  and  Outlook 
(update) 

(  ) 

(  ) 

(  ) 

(  ) 

G. 

Telecommunications  Network 
Development:  Build,  Buy  or 
Lease? 

(  ) 

(  ) 

(  ) 

(  ) 

H. 

Non-Bell  Telecommunications: 
Opportunities  and  Challenges 

() 

(  ) 

(  ) 

(  ) 

(  ) 

I. 

Telecommunications  Interfaces 
for  the  Mid  1980 's 

(  ) 

(  ) 

(  ) 

(  ) 

J. 

Implications  of  AT&T  Divestiture 

(  ) 

(  ) 

(  ) 

(  ) 

K. 

International  Communications 
Planning  Alternatives 

) 

(  ) 

(  ) 

(  ) 

L. 

SNA  Networks:  Challenges  and 
Experiences  (Update) 

(  ) 

(  ) 

(  ) 

(  ) 

M. 

Strategic  and  Tactical  Planning 
Methodologies  for  Telecommunica- 
tions 

(  ) 

(  ) 

(  ) 

(  ) 

INPUT 


INFORMATION  SYSTEMS  PROGRAM  (ISP)   1985  TOPIC  PREFERENCE  QUESTIONNAIRE 

Very  Very 
Low         Low      Medium        High  High 


N.     Personal  and  Organizational 
Issues  To  Meet  Current  and 
Future  Telecommunications 
Challenges 

0.     Integrating  Voice  and  Data 
Communicat  ions 

P.  Economics  of  Telecommunications 
Q.     Other  (specify)  


MANAGEMENT  AND  SPECIAL  ISSUES 

A.  How  to  Organize  to  Provide 
Computing  Resources  in  the 
Mid  1980s 

B.  Techniques  for  Managing  a 
Multivendor  Environment 

C.  Information  Systems  Education 
and  Training  Trends 

D.  Approaches  to  Disaster  Recovery 
Planning 

E.  IS  Budget  Statistics 

F.  Techniques  for  Improving 
Relationships  with  End-Users 

G.  The  Changing  Strategies  in  IS 
Personnel  Management 

H.  Other  (specify) 


in 


INPUT 


INFORMATION  SYSTEMS  PROGRAM  (ISP)   1985  TOPI 


VI.     PROGRAM  STRUCTURE 


A.     Size  and  Frequency  of  Research  Reports 


Pr-e*er  major  reports  (100+  pages)  issued 
blmonthly^l^^^^^^  " 


Prefer  Jj^ue Teports  (25-30  pages)  issued 
mot 


Other  structure  suggestions  (specify) 


(  )     (  ) 


(  )     (  ) 


Deliverable  Preferences 


Rank  theyAiMe  to  your  compaoy'of  the  following 
(l=^j)l&sfvaluable,  2=next.-most  valuab] 


Research  reports 
Hotline  services 
Executive  Bulletins 
On-site  client  presentation 
Visits  with  INPUT  staff 
Visits  to  INPUT  library 
Client  Conference 
One  day  regional  seminars 
Other  (specify)  


.es 


Rank 


C.     Other  suggestions  for  improving  the  value  of  the  ISP  program  for 
your  organization.  


INFORMATION  SYSTEMS  PROGRAM  (ISP)   1985  TOPIC  PREFERENCE  QUESTIONNAIRE  (CONT.) 


Date  Completed 
Completed  by: 

NAME   

TITLE:   

DEPT.  

COMPANY: 
ADDRESS : 


TELEPHONE  (  )  

Please  return  this  completed  form  no  later  than  August  31,  1984  to: 

Steve  Kerns 

Manager,  Information  Systems  Program 
INPUT 

1943  Landings  Drive 
Mountain  View,  CA  94043 


THANK  YOU  VERY  MUCH  FOR  YOUR  FEEDBACK! 


-6- 


INPUT 


^  ,  i^V^  Ux^        ^  -    Ly    ^    ^cV^y  ' 
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MARKET  ANALYSIS  AND  PLANNING  SERVICE  (MAPS) 
1985  TOPIC  PREFERENCE  QUESTIONNAIRE 


Please  indicate  your  organization's  degree  of  interest  in  the  potential  1985 
research  topics  and  structure  for  INPUT 's  Market  Analysis  and  Planning  Servi 
(MAPS). 


Circle  Degree  Of  Interest 


I.  MARKETS 


Very 

Low        Low        Medium  High 


Very 
High 


five— year  forecasts  in: 

Banking  and  Finance 
Discrete  Manufacturing 
Education 
Federal  Government 
Insurance 
Medical 

Process  Manufacturing 
Retail  Distribution 
Services 

State  and  Local  Government 
Telecommunications  Firms 
Utilities 

Wholesale  Distribution 
Other  Industry-Specific 
(itemize) 


Cross^'icidustry : ^.,-^portuni— 
ties  and  five-year  forecasts  in: 

Accounting 

Business  Graphics 

Distribution  Applications 

Electronic  Publishing 

Home  computing 

Engineering  and  Scientific 

Human  Resources 

Planning  and  Analysis  Systems 

Project  Management 

Sales  and  Marketing  Applications 


2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 

2 

2 


2 

2 
2 
2 
2 
2 
2 
2 
2 
2 


3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 

3 

3 


3 
3 
3 
3 
3 
3 
3 
3 
3 
3 


4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 

4 

4 


4 
4 
4 
4 
4 
4 
4 
4 
4 
4 


5 

5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 

5 

5 


5 
5 
5 
5 
5 
5 
5 
5 
5 
3 


1 


INPUT 


Systems  Software 


Applications  Development 


Tools  1 

2 

3 

4 

5 

Data  Base  Management 

Systems  1 

2 

3 

4 

s 

Network  Management 

•s. 

Systems  1 

2 

3 

4 

5 

Library  Control  Systems  1 

2 

3 

4 

5 

Operating  Systems  1 

2 

3 

4 

5 

Data  Center  Management 

Systems  1 

2 

3 

4 

<; 

Other  (specify) 

2 

■J 

A 

c 

9 

Q 
J 

4 

5 

Utility  Processing  1 

2 

3 

4 

5 

Videotex  I 

2 

3 

4 

5 

Other  cross-industry  (specify) 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

New  Trends  and  Opportunities  in: 

Fourth  Generation  Languages  1 

2 

3 

4 

5 

ExDert  and  Know!  pHctp— hactiH 

Systems  1 

2 

3 

4 

5 

Integrated  Analysis  Systems  1 

2 

3 

4 

5 

(beyond  Lotus,  Symphony,  etc.) 

Micro-to-Mainf rame  1 

2 

3 

4 

5 

Interindustry  Electronic 

Distribution  1 

2 

3 

4 

5 

Other  Topics 

Information  Services  Industry 

Analysis  and  Forecasts:  1985- 

1?90  (annual  report)  1 

2 

3 

4 

5 

Information  Center  Opportunities! 

2 

3 

4 

5 

UNIX  in  Corporate  America  1 

2 

3 

4 

5 

Joint  Ventures:  Strategies 

and  Caveats  1 

2 

3 

4 

5 

Vendor  Financial  Watch 

(financial  trend  analysis  of 

public  information  services 

companies)  1 

2 

3 

4 

5 

2 


INPUT 


II.  DELIVERY  MODES 


To  what  extent  would  you  like  to  see  more,  the  same,  or  less  coverage  of 
the  following  delivery  modes : 

Circle  Coverage  Desired 
Much  Much 


Less 

Less 

Same 

More 

More 

Remote  Computing  Services 

2 

3 

4 

5 

On-line  Data  Base  Services 

\ 

2 

3 

4 

5 

Valup   AdHpH    Nptum-Wo  ('VAWcl 

V  a. J- ixc    Auucu    lie  U WUl.  l\.o     ^  Vrl.iNa  J 

2. 

J 

4 

5 

Facilities  Management 

2 

3 

4 

5 

Application  Software 

\ 

2 

3 

4 

5 

Systems  Software 

2 

3 

4 

5 

Professional  Services 

-        Software  Development 

2 

3 

4 

5 

—  Consulting 

2 

■J 

A 

c 
J 

-        Education  and  Training 

2 

3 

4 

5 

Turnkey  Systems 

2 

5 

2 

3 

4 

5 

SvQt"pmG    Tnt'pcTT'at'T  r\n 

2 

J 

4 

5 

Other  (specify) 

2 

3 

4 

5 

1 

2 

3 

4 

5 

III.  PERSONAL  COMPUTERS  (PCs) 

Circle  Deg 

ree  of 

Interest 

Very 

Very 

Low 

Low 

Medium 

High 

Hic;h 

,~ — —Strategies  far  selling  to  large 

1 

2 

3 

4 

5 

Corporations 

 Pricing  Strategies  and  Trends 

2 

3 

4 

5 

Distribution  Channel  Strategies 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

INPUT 


Circle  Degree  of  Interest 


Very  very 
Low        Low        Medium        High  High 


IV.  MANAGEMENT  AND  MARKETING  ISSUES 


Marketing  Methods  That  Boost  Sales  12  3  45 

Acquisition  Strategies  and  Trends  12  3  4  5 

Pricing  Trends  12  3  45 

Sales  Compensation  Practices  12  3  4  5 

Keys  For  Strengthening  Market  12  3  45 

Intelligence  Systems 

Improving  Sales  Promotion  12  3  4  5 

Effectiveness 

New  Methods  For  Improving  Customer  12  3  4  5 

Support  Activities 

Distribution  Channel  Opportunities  12  3  45 

Effective  Telemarketing  Approaches  12  3  45 

Hiring  and  Training  Practices  12  3  4  5 

Techniques  For  Integrating  Market  12  3  4  5 

Research  into  Strategic  Planning 

Marketing  of  Multiple  Delivery  12  3  4  5 

Mode  Services 

Other  (specify)   12  3  45 

  1           2  3  4  5 

V.  PROGRAM  STRUCTURE 


T^^s"^^  'Oi ZGf  ' di'id  Frequency  of  Research  Reports 


Circle  Answer 


Yes  No 


Prefer  major  reports  (100+  pages)  issued  1  2 

bimonthly 

Prefer  issue  reports  (25-30  pages)  issued  1  2 

monthly 

Other  structure  suggestions  (specify) 


B. 


Deliverable  Preferences 


Rank  the  value  to  your  company  of  the  following  14APS  deliverables 
(l=most  valuable,  2=next  most  valuable,  etc.) 


Rank 


Research  reports 
Hotline  services 
Executive  Bulletins 
On-site  client  presentation 
Visits  with  INPUT  staff 
Visits  to  INPUT  library 
Client  Conference 
One  day  regional  seminars 
Other  (specify)  


C.      Other  suggestions  for  improving  the  value  of  the  MAPS  program  for 
your  organization. 


VI.  Are  you  the  principal  user  of  the  MAPS  program?  Yes  No 

—not,  who  is? 


-JSAMl 


continuing  

INPUT 


i 


Please  return  this  completed  form  no  later  than  August  31,  1984  to: 

Jack  r4.  Keen 
Director  of  Client  Programs 
INPUT 
1943  Landings  Drive 
Mountain  View,  CA  94043 

Date  Completed  

Completed  by: 

NAME  

TITLE  

DEPARTMENT  • 

COMPANY  

CITY /STATE 


TELEPHONE 


6 


INPUT 


9 

INFORMATION  SYSTEMS  PROGRAM  (ISP)   1985  TOPIC  PREFERENCE  QUESTIONNAIRE 


VI.     PROGRAM  STRUCTURE 


A.     Size  and  Frequency  of  Research  Reports 

\     Prefer ~inajor~repertc  (1001  pjgHsT"iii^ 
bimonthly 

Prefer  issue  reports  (25-30  pages)  issuec 
monthly 

Other  structure  sugges/tions  (specify!. 


Yes 


No 


(     )  (  ) 

(     )  (  ) 


B.     Deliverable  Preferences 


—  Rank  the  value  to  your  company  of  the  following  ISP  deliverabl 
__(l=most  valuable,  2=next  mosj^'-^aluablef^^^tc 


Research  reports 
Hotline  services 
Executive  Bulletins 

IrBfFFf  ^fffnr.  anaaf  p  ^  m  nn 

Vi&Ui&^ith  INPUT  staff 
■nPf^ft^TBr-TNTTri^ -1  ib  r  ary 

Client  Conference 
One  day  regional  s^inars 
Other  (specify) 


Improving  the  value  of  the  ISP  program  for 


-INPUT 


MARKET  ANALYSIS  AND  PLANNING  SERVICE  (MAPS) 
1985  TOPIC  PREFERENCE  QUESTIONNAIRE 


Please  indicate  your  organization's  degree  of  interest  in  the  potential  1985 
research  topics  and  structure  for  INPUT 's  Market  Analysis  and  Planning  Servi 
(MAPS). 


Circle  Degree  Of  Interest 


I.  MARKETS 


Very  Very 
Low        Low        Medium        High  High 


A. 


si. 


Industry-Specific:  Opportuni- 
ties and  five-year  forecasts  in; 

Banking  and  Finance 

Discrete  Manufacturing 

Education 

Federal  Government 

Insurance 

Medical 

Process  Manufacturing 
Retail  Distribution 
Services 

State  and  Local  Government 
Telecommunications  Firms 
Utilities 

Wholesale  Distribution 
Other  Industry-Specific 
(itemize) 


Cross-Industry:  Opportuni- 
ties and  five-year  forecasts  in: 

Accounting 

Business  Graphics 

Distribution  Applications 

Electronic  Publishing 

Home  computing 

Engineering  and  Scientific 

Human  Resources 

Planning  and  Analysis  Systems 

Project  Management 

Sales  and  Marketing  Applications 


2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 

2 

2 


2 
2 
2 
2 

2 
2 
2 
2 
2 
2 


3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 

3 

3 


3 
3 
3 
3 
3 
3 
3 
3 
3 
3 


4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 

4 

4 


4 
4 

4 
4 

4 
4 
4 
4 
4 
4 


5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 

5 

5 


5 
5 
5 
5 

5 
5 
5 
5 
5 
5 


\ 


INPUT 


Systems  Software 

Applications  Development 
Tools 

Data  Base  Management 

Systems 
Network  Management 

Systems 
Library  Control  Systems 
Operating  Systems 
Data  Center  Management 

Systems 
Other  (specify) 


Utility  Processing 
Videotex 

Other  cross-industry  (specify) 


New  Trends  and  Opportunities  in: 

Fourth  Generation  Languages  1 
Expert  and  Knowledge-based 

Systems  1 
Integrated  Analysis  Systems  1 
(beyond  Lotus,  Symphony,  etc.) 
Micro-to-Mainf rame  1 
Interindustry  Electronic 

Distribution  1 

Other  Topics 

Information  Services  Industry 
Analysis  and  Forecasts:  1985- 
1990  (annual  report)  1 
Information  Center  Opportunitiesl 
UNIX  in  Corporate  America  1 
Joint  Ventures:  Strategies 

and  Caveats  1 
Vendor  Financial  Watch 

(financial  trend  analysis  of 
public  information  services 
companies)  1 


II.  DELIVERY  MODES 


To  what  extent  would  you  like  to  see  more,  the  same,  or  less  coverage  of 
the  following  delivery  modes : 

Circle  Coverage  Desired 
Much  Much 


Less  Less 

Same 

More 

More 

Remote  Computing  Services 

1  2 

3 

4 

5 

On— line  Data  Base  Services 

1  2 

J. 
«♦ 

Value  Added  Networks  (VANs) 

1  2 

3 

4 

5 

Facilities  Management 

1  2 

3 

4 

5 

Application  Software 

1  2 

3 

4 

5 

Systems  Software 

1  2 

3 

4 

5 

Professional  Services 

-        Software  Development 

1  2 

3 

4 

5 

-  Consulting 

1  2 

3 

4 

5 

-        Education  and  Training 

1  2 

3 

4 

5 

Turnkey  Systems 

—        Packaged  Systems 

1  2 

3 

4 

5 

-        Custom  Systems 

1  2 

3 

4 

5 

Systems  Integration 

1  2 

3 

4 

5 

Other  (specify) 

1  2 

3 

4 

5 

1  2 

3 

4 

5 

III.  PERSONAL  COMPUTERS  (PCs) 


Circle  Degree  of  Interest 


Very 

Very 

Low 

Low 

Medium 

High 

High 

Strategies  for  selling  to  large 

1 

2 

3 

4 

5 

Corporations 

Pricing  Strategies  and  Trends 

2 

3 

4 

5 

Distribution  Channel  Strategies 

2 

3 

4 

5 

2 

2 
2 


3 
3 
3 


4 
4 
4 


5 
5 
5 


3 


INPUT 


Circle  Degree  of  Interest 


Very  very 
^Qw        Low        Medium        High  High 


IV.  MANAGEMENT  AND  MARKETING  ISSUES 


Marketing  Methods  That  Boost  Sales  12  3  45 

Acquisition  Strategies  and  Trends  12  3  4  5 

Pricing  Trends  12  3  4  5 

Sales  Compensation  Practices  12  3  4  5 

Keys  For  Strengthening  Market  12  3  45 

Intelligence  Systems 

Improving  Sales  Promotion  12  3  45 

Effectiveness 

New  Methods  for  Improving  Customer  12  3  45 
Support  Activities 

Distribution  Channel  Opportunities  12  3  4  5 

Effective  Telemarketing  Approaches  12  3  45 

Hiring  and  Training  Practices  12  3  45 

Techniques  For  Integrating  Market  12  3  45 

Research  into  Strategic  Planning 

Marketing  of  Multiple  Delivery  12  3  4  5 

Mode  Services 

Other  (specify)   1  2  3  4  5 

  1  2  3  4  5 


V.  PROGRAM  STRUCTURE 

Circle  Answer 
Yes  No 

A.      Size  and  Frequency  of  Research  Reports 

Prefer  major  reports  (100+  pages)  issued  1  2 

bimonthly 

-  Prefer  issue  reports  (25-30  pages)  issued  1  2 

monthly 

-  Other  structure  suggestions  (specify) 


4 


INPUT 


B.      Deliverable  Preferences 

Rank  the  value  to  your  company  of  the  following  MAPS  deliverables 
(l=most  valuable,  2=next  most  valuable,  etc.) 


Rank 


Research  reports 
Hotline  services 
Executive  Bulletins 
On-site  client  presentation 
Visits  with  INPUT  staff 
Visits  to  INPUT  library 
Client  Conference 
One  day  regional  seminars 
Other  (specify)  


C.      Other  suggestions  for  improving  the  value  of  the  MAPS  program  for 
your  organization. 


VI.  Are  you  the  principal  user  of  the  MAPS  program?  Yes  No 

If  not,  who  is? 
NAME 


TITLE 


5 


continuing  

INPUT 


Please  return  this  completed  form  no  later  than  August  31,  1984  to: 


Date  Completed 
Completed  by : 

NANE 


TITLE 


DEPARTMENT_ 
COMPANY 


CITY/ STATE 


Jack  M.  Keen 
Director  of  Client  Programs 
INPUT 
1943  Landings  Drive 
Mountain  View,  CA  94043 


TELEPHONE 


THANK  YOU  VERY  MUCH  FOR  YOUR  FEEDBACK! 
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INPUT 


MARKET  ANALYSIS  AND  PLANNING  SERVICE  (MAPS) 
1985  TOPIC  PREFERENCE  QUESTIONNAIRE 


Please  indicate  your  organization's  degree  of  interest  in  the  potential  1985 
research  topics  and  structure  for  INPUT 's  Market  Analysis  and  Planning  Service 
(MAPS). 


Circle  Degree  Of  Interest 


I.  MARKETS 


Very  Very 
Low        Low        Medium        High  High 


Industry-Specific:  Opportuni- 
ties and  five-year  forecasts  in: 

Banking  and  Finance 

Discrete  Manufacturing 

Education 

Federal  Government 

Insurance 

Medical 

Process  Manufacturing 
Retail  Distribution 
Services 

State  and  Local  Government 
Telecommunications  Firms 
Utilities 

Wholesale  Distribution 
Other  Industry-Specific 
(itemize) 


B.      Cross-Industry:  Opportuni- 
ties and  five-year  forecasts  in: 

Accounting 

Business  Graphics 

Distribution  Applications 

Electronic  Publishing 

Home  computing 

Engineering  and  Scientific 

Human  Resources 

Planning  and  Analysis  Systems 

Project  Management 

Sales  and  Marketing  Applications 


2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 


2 

2 
2 
2 
2 
2 
2 
2 
2 
2 


3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 

3 

3 


3 
3 
3 
3 
3 
3 
3 
3 
3 
3 


4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 

4 

4 


4 
4 
4 
4 
4 
4 
4 
4 
4 
4 


5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 

5 

5 


5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
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INPUT 


Systems  Software 

Applications  Development 
Tools 

Data  Base  Management 
Systems 

Network  Management 
Systems 

Library  Control  Systems 

Operating  Systems 

Data  Center  Management- 
Systems 

Other  (specify) 


Utility  Processing 
Videotex 

Other  cross-industry  (specify) 


New  Trends  and  Opportunities  in: 

Fourth  Generation  Languages 
Expert  and  Knowledge-based 

Systems 
Integrated  Analysis  Systems 
(beyond  Lotus,  Symphony,  etc.) 
Micro-to-Mainf rame 
Interindustry  Electronic 

Distribution 

Other  Topics 

Information  Services  Industry 
Analysis  and  Forecasts:  1985- 
1990  (annual  report) 
Information  Center  Opportunitie 
UNIX  in  Corporate  America 
Joint  Ventures:  Strategies 

and  Caveats 
Vendor  Financial  Watch 

(financial  trend  analysis  of 

public  information  services 

companies ) 


1 
si 
1 


II.  DELIVERY  MODES 


the  following  delivery  modes : 


Remote  Computing  Services 
On-line  Data  Base  Services 
Value  Added  Networks  (VANs) 
Facilities  Management 
Application  Software 
Systems  Software 
Professional  Services 

-  Software  Development 

-  Consulting 

-  Education  and  Training 
Turnkey  Systems 

-  Packaged  Systems 

-  Custom  Systems 
Systems  Integration 

Other  (specify)^  


III.  PERSONAL  COMPUTERS  (PCs) 


Strategies  for  selling  to  large 

Corporations 
Pricing  Strategies  and  Trends 
Distribution  Channel  Strategies 


see  more 

,  the  same ,  or 

less  coverage  of 

Circle 

Coverag 

e  Desired 

Much 

Much 

Less 

Less 

Same 

More 

More 

1 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

1 

2 

3 

4 

5 

} 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

1 

2 

3 

4 

5 

Circle  De 

gree  of 

Interest 

Very 

Very 

Low 

Low 

Medium 

High 

High 

1 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

3 


INPUT 


Circle  Degree  of  Interest 


Very 
Low 


Low 


Medium 


Very 
Hish 


IV.  MANAGEMENT  AND  MARKETING  ISSUES 

Marketing  Methods  That  Boost  Sales  1  2 

Acquisition  Strategies  and  Trends  1  2 

Pricing  Trends  1  2 

Sales  Compensation  Practices  1  2 

Keys  For  Strengthening  Market  1  2 

Intelligence  Systems 

Improving  Sales  Promotion  1  2 

Effectiveness 

New  Methods  For  Improving  Customer  1  2 

Support  Activities 

Distribution  Channel  Opportunities  1  2 

Effective  Telemarketing  Approaches  1  2 

Hiring  and  Training  Practices  I  2 

Techniques  For  Integrating  Market  1  2 

Research  into  Strategic  Planning 

Marketing  of  Multiple  Delivery  1  2 

Mode  Services 


3 
3 
3 
3 
3 

3 

3 

3 

3 
3 
3 


4 
4 
4 
4 
4 

4 

4 

4 
4 
4 
4 


5 
5 
5 
5 
5 

5 

5 

5 
5 
5 
5 


Other  (specify) 


2 
2 


3 

3 


4 
4 


5 
5 


V.  PROGRAM  STRUCTURE 


Circle  Answer 


A.       Size  and  Frequency  of  Research  Reports 

Prefer  major  reports  (100+  pages)  issued 
bimonthly 

-  Prefer  issue  reports  (25-30  pages)  issued 

monthly 

-  Other  structure  suggestions  (specify) 


Yes 

1 

1 


No 

2 
2 


4 


INPUT 


Deliverable  Preferences 


Rank  the  value  to  your  company  of  the  following  14APS  deliverables 
(l=most  valuable,  2=next  most  valuable,  etc.) 


Rank 


Research  reports 
Hotline  services 
Executive  Bulletins 
On-site  client  presentation 
Visits  with  INPUT  staff 
Visits  to  INPUT  library 
Client  Conference 
One  day  regional  seminars 
Other  (specify)^  


C.       Other  suggestions  for  improving  the  value  of  the  MAPS  program  tor 
your  organization. 


VI.  Are  you  the  principal  user  of  the  MAPS  program?  Yes  No 

If  not,  who  is? 
NAME 


TITLE 


continuing  

INPUT 


Please  return  this  completed  form  no  later  than  August  31,  1984  to: 


Date  Completed_ 
Completed  by: 
NAME 


TITLE 


DEPARTM£NT_ 
COMPANY 


CITY/ STATE 


Jack  M.  Keen 
Director  of  Client  Programs 
IMPUT 
1943  Landings  Drive 
Mountain  View,  CA  94043 


TELEPHONE 


THANK  YOU  VERY  MUCH  FOR  YOUR  FEEDBACK! 
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MARKET  ANALYSIS  AND  PLANNING  SERVICE  (MAPS) 
1985  TOPIC  PREFERENCE  QUESTIONNAIRE 


Please  indicate  your  organization's  degree  of  interest  in  the  potential  1985 
research  topics  and  structure  for  INPUT 's  Market  Analysis  and  Planning  Service 
(MAPS). 


Circle  Degree  Of  Interest 


I.  MARKETS 


Very  Very 
Low        Low        Medium        High  High 


Industry-Specific:  Opportuni- 
ties and  five-year  forecasts  in; 

Banking  and  Finance 

Discrete  Manufacturing 

Education 

Federal  Government 

Insurance 

Medical 

Process  Manufacturing 
Retail  Distribution 
Services 

State  and  Local  Government 
Telecommunications  Firms 
Utilities 

Wholesale  Distribution 
Other  Industry-Specific 
(itemize) 


B.      Cross-Industry:  Opportuni- 
ties and  five-year  forecasts  in: 

Accounting 

Business  Graphics 

Distribution  Applications 

Electronic  Publishing 

Home  computing 

Engineering  and  Scientific 

Human  Resources 

Planning  and  Analysis  Systems 

Project  Management 

Sales  and  Marketing  Applications 


2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 
2 

2 

2 


2 

2 
2 
2 
2 
2 
2 
2 
2 
2 


3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 

3 

3 


3 
3 
3 
3 
3 
3 
3 
3 
3 
3 


4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 

4 

4 


4 
4 
4 
4 
4 
4 
4 
4 
4 
4 


5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 
5 

5 

5 


5 
5 

5 
5 
5 
5 
5 
5 
5 
3 


1 


INPUT 


Systems  Software 

Applications  Development 
Tools 

Data  Base  Management 
Systems 

Network  Management 
Systems 

Library  Control  Systems 

Operating  Systems 

Data  Center  Management- 
Systems 

Other  (specify) 


Utility  Processing 
Videotex 

Other  cross-industry  (specify) 


New  Trends  and  Opportunities  in: 

Fourth  Generation  Languages  1 
Expert  and  Knowledge-based 

Systems  l 
Integrated  Analysis  Systems  1 
(beyond  Lotus,  Symphony,  etc.) 
Micro-to-Mainf rame  1 
Interindustry  Electronic 

Distribution  1 

Other  Topics 

Information  Services  Industry 
Analysis  and  Forecasts:  1985- 
1990  (annual  report)  1 
Information  Center  Opportunitiesl 
UNIX  in  Corporate  America  1 
Joint  Ventures:  Strategies 

and  Caveats  i 
Vendor  Financial  Watch 

(financial  trend  analysis  of 
public  information  services 
companies)  l 


II.  DELIVERY  MODES 


the  following  delivery  modes : 


Remote  Computing  Services 
On-line  Data  Base  Services 
Value  Added  Networks  (VANs) 
Facilities  I4anagement 
Application  Software 
Systems  Software 
Professional  Services 

-  Software  Development 

-  Consulting 

-  Education  and  Training 
Turnkey  Systems 

-  Packaged  Systems 

-  Custom  Systems 
Systems  Integration 
Other  (specify)  


,  the  same ,  or 

less  coverage  of 

Circle 

Coveraj 

;e  Desired 

Much 

Much 

Less 

Less 

Same 

More 

More 

1 

2. 

3 

4 

5 

Z 

3 

4 

5 

r 

3 

■  4 

5 

7 

2 

3 

4 

5 

2 

3 

4 

5 

1 

Z 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

1 

2 

3 

4 

5 

III.  PERSONAL  COMPUTERS  (PCs) 


Strategies  for  selling  to  large 

Corporations 
Pricing  Strategies  and  Trends 
Distribution  Channel  Strategies 


Circle 

Degree  of 

Interest 

Very 

Very 

Low 

Low 

Medium 

High 

Hifvh 

1 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

2 

3 

4 

5 

3 


INPUT 


Circle  Degree  of  Interest 


Very 
Low 


Low 


Medium 


High 


Very 

High 


IV.  MANAGEMENT  AND  MARKETING  ISSUES 

Marketing  Methods  That  Boost  Sales 
Acquisition  Strategies  and  Trends 
Pricing  Trends 

Sales  Compensation  Practices 
Keys  For  Strengthening  Market 

Intelligence  Systems 
Improving  Sales  Promotion 

Effectiveness 
New  Methods  For  Improving  Customer 

Support  Activities 
Distribution  Channel  Opportunities 
Effect  ive  Telemarketing  Approaches 
Hiring  and  Training  Practices 
Techniques  For  Integrating  Market 

Research  into  Strategic  Planning 
Marketing  of  Multiple  Delivery 

Mode  Services 

Other  (specify)  


1 

2 

3 

4 

5 

1 

o 
L 

J 

4 

5 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

1 

2 

3 

-  4 

5 

1 

2 

3 

4 

5 

1 

2 

3 

4 

■  5 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

1 

2 

3 

4 

5 

1 

2 

3  . 

4 

5 

V.  PROGRAM  STRUCTURE 


Circle  Answer 


A.      Size  and  Frequency  of  Re  search  Reports 

Prefer  major  reports  (100+  pages)  issued 
bimonthly 

-  Prefer  issue  reports  (25-30  pages)  issued 

monthly 

-  Other  structure  suggestions  (specify) 


Yes 

1 

1 


No 

2 
2 


4 


INPUT 


» 


B.       Deliverable  Preferences 

Rank  the  value  to  your  company  of  the  following  MAPS  deliverables 
(l=most  valuable,  2=next  most  valuable,  etc.) 


Rank 


Research  reports 
Hotline  services 
Executive  Bulletins 
On-site  client  presentation 
Visits  with  INPUT  staff 
Visits  to  INPUT  library 
Client  Conference 
One  day  regional  seminars 
Other  (specify)^  


C.       Other  suggestions  for  improving  the  value  of  the  MAPS  program  for 
your  organization. 


VI.  Are  you  the  principal  user  of  the  MAPS  program?  Yes  No 

If  not,  who  is? 
NAME 


TITLE 


continuing  

INPUT 


Please  return  this  completed  form  no  later  than  August  31,  1984  to; 


Date  Completed_ 
Completed  by: 
NAME 


TITLE 


DEPARTMENT_ 
COMPANY 


CITY/ STATE 


Jack.  M.  Keen 
Director  of  Client  Programs 
INPUT 
1943  Landings  Drive 
Mountain  View,  CA  94043 


TELEPHONE 


THANK  YOU  VERY  MUCH  FOR  YOUR  FEEDBACK! 
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INPUT 


August  17,  1984 


NO  ITEM  TO  INSERT 


NO  ITEM  TO  INSERT 


Dear 

NO  ITEM  TO  INSERT 


We  are  now  soliciting  your  comments  and  ideas  for  1985  topics  for  INPUT'S  Market 
Analysis  and  Planning  Service  (MAPS).  We  would  also  like  your  opinion  of  the 
current  structure  of  the  program  and  the  frequency  and  size  of  our  reports.  We 
value  your  ideas  and  this  is  an  opportune  time  for  you  to  participate  in  the 
formulation  of  this  program  as  we  plan  for  1985. 

Please  return  your  completed  questionnaire  to  INPUT  by  August  31.  Your  timely 
response  is  greatly  appreciated. 

If  you  would  like  to  discuss  these  or  other  possible  topics  directly,  please  call  Jack 
Keen,  Program  Director,  or  speak  with  me  or  your  sales  consultant. 

Sincerely, 


Thomas  M.  Cannon 
Vice  President,  Marketing 
and  Sales 

TMC:ml 

Enclosure 


-  I  -  (ISIP85Let)  ML  8/16/84 


index,name,address,salutation 

indexl.    Mr.  James  C.  Connolly 
Services  Staff  Manager 
ATT-IS 
Room  3D  1 2 
99  Jefferson  Road 
Parsippany,  NJ  07054 
Mr.  Connolly 

index2.    Mr.  Craig  Rieck 
District  Manager,  Information  Services 
AT&T 

Headquarters  Plaza  East  Tower 

Room  0635E 

I  Speedwell  Avenue 

Morristown,  NJ  07960 

Mr.  Rieck 

indexS.    Mr.  Neal  Mcllvaine 
Staff  Manager 

AT&T  CENTRAL  SERVICE  ORGANIZATION 
30  Vreeland  Road 
Room  3EW 

Florham  Park,  NJ  07932 
Mr.  Mcllvaine 
index4.    Ms.  Lidia  Huk 
Acquisition  Supervisor 
AT&T  COMMUNICATIONS 
202  Johnson  Road,  Atrium  I 
Morris  Plains,  NY  07950 
Ms.  Huk 

indexS.    Mr.  Ed  Gould 
Staff  Manager 

AT&T  INFORMATION  SYSTEMS 
One  Speedwell  Avenue 
Room  634-E 
Morristown,  NJ   0796 1 
Mr.  Gould 

index6.    Dr.  Ronald  Palamara 
President 
ANACOMP,  INC. 
1 1550  N.  Meridian  Avenue 
Suite  600 

Carmel,  IN  46032 
Dr.  Palamara 
index7.    Mr.  Kip  Cassino 
Market  Research  Manager 
APPLIED  DATA  RESEARCH 
Route  206  and  Orchard  Road 
CN-9 

Princeton,  NJ  08540 
Mr.  Cassino 
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index8.    Mr.  James  E.  Anderson 
Director,  Planning  and  Technology 
ASHLAND  AUTOMATION  SERVICES,  INC. 
3475  Dabney  Drive 
P.O.  Box  14000 
Lexington,  KY   405 1 2 
Mr.  Anderson 

index?.    Mr.  Richard  E.  Bibaud 
Vice  President 

AVCO  COMPUTER  SERVICES 
201  Lowell  Street 
Wilmington,  MA  01887 
Mr.  Bibaud 

index  10.    Mr.  Joseph  J.  Bird 

Manager,  Business  Planning  Contract  Services 

BABCOCK  &  WILCOX  COMPANY 

P.O.  Box  1 260 

Lynchburg,  VA  24505 

Mr.  Bird 

index!  I.    Mr.  Richard  Kirchberger 
Senior  Market  Research  Analyst 
Market  Research,  Department  5505 
BANK  OF  AMERICA 
Two  Embarcadero  Center 
San  Francisco,  CA   941 II 
Mr.  Kirchberger 

index  1 2.    Mr.  Gerald  Caccappolo 
Executive  Director  Planning,  Corporate 

Development 
BELL  ATLANTIC  CORPORATION 
1 600  Market  Street 
30th  Floor 

Philadelphia,  PA  19103 
Mr.  Caccappolo 
index  1 3.    Mr.  Charles  Palmer 
Mail  Stop  7A-44 

BOEING  COMPUTER  SERVICES 
P.O.  Box  24346 
Seattle,  WA  98124 
Mr.  Palmer 

indexl4.    Mr.  Byron  D.  Mills 

Manager,  International  Business  Development 

BOEING  COMPUTER  SERVICES 

360  Corporate  Street 

M/S-9C-I I 

Seattle,  WA  98188 

Mr.  Mills 

index  1 5.    Ms.  Paulette  Cichon 

Manager,  Competitive  Analysis 

BOEING  COMPUTER  SERVICES  COMPANY 

7980-90  Gallows  Court 

Vienna,  VA  22180 

Ms.  Cichon 
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index  1 6.    Mr.  George  Grodahl 
Partner 

BROADVIEW  ASSOCIATES 
2115  Linwood  Avenue 
Fort  Lee,  NJ  07024 
Mr.  Grodahl 

index  1 7.    Mr.  James  Marshall 
Project  Manager,  New  Systenns 
CANADA  SYSTEMS  GROUP 
2599  Speakman  Drive 
Mississauga,  Ontario 
Canada  L5K  IB  I 
Mr.  Marshall 

index  1 8.    Mr.  Noel  Sanborn 
Marketing 

CINCINNATI  BELL  INFORMATION 

SYSTEMS,  INC. 
20 1  East  Fourth  Street 
Cincinnati,  OH  4520! 
Mr.  Sanborn 

index  1 9.    Mr.  Alan  S.  MacDonald 

Senior  Vice  President 

CITIBANK  N.A. 

399  Park  Avenue 

I  Ith  Floor/Z-14 

New  York,  NY  10043 

Mr.  MacDonald 

index20.    Mr.  W.  Scott  Symons 
Vice  President,  Sales  &  Marketing 
CLARK-O'NEILL,  INC. 
One  Broad  Avenue 
Fairview,  NJ  07022 
Mr.  Synnons 

index2I.    Ms.  Gail  Lepard 

Director,  Corporate  Market  Research 

COMPUTER  SCIENCES  CORPORATION 

2 1 00  East  Grand  Avenue 

Building  A 

El  Segundo,  CA  90245 
Ms.  Lepard 

index22.    Mr.  John  P.  Courtney 
President 

COMPUTER  TASK  GROUP 
5501  Main  Street 
Buffalo,  NY  14209 
Mr.  Courtney 

index23.    Mr.  Jim  Buchanan 
Market  Product  Planning 
ELECTRONIC  DATA  SYSTEMS 
7171  Forest  Lane 
Room  A2 1 6 
Dallas,  TX  75230 
Mr.  Buchanan 
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index24.    Mr.  Bob  Bender 
ELECTRONIC  DATA  SYSTEMS 
7171  Forest  Lane 
Dallas,  TX  75230 
Mr.  Bender 

index25.    Mr.  Elliot  S.  Berdy 

Product  Specialist 

GTE  DATA  SERVICES,  INC. 

First  Florida  Tower 

P.O.  Box  1548 

Tampa,  FL  33601 

Mr.  Berdy 

index26.    Mr.  Bob  Evans 
Manager,  Corporate  Market 

Research  and  Analysis 
GRUMMAN  DATA  SYSTEMS 
Mail  Station  A02-329 
250  Crossways  Park  Drive 
Woodbury,  NY    I  1 797 
Mr.  Evans 

index27.    Mr.  Gary  Lockwood 
Director,  Marketing 
HOGAN  SYSTEMS 
5050  Spectrum  Drive 
Dallas,  TX  75248 
Mr.  Lockwood 

index28.    Mr.  J.  M.  Wertheim 

IBM  CORPORATION 

Department  10/69! 

Loc.  2C-92 

Old  Orchard  Road 

Armonk,  NY  10504 

Mr.  Wertheim 

index29.    Mr.  Bruce  Campbell 
Senior  Programming  Strategist 
IBM  CORPORATION 
1241  East  Main  Street 
Stamford,  CT  06904 
Mr.  Campbell 

index30.    Mr.  M.  R.  Chi  Ids 

IBM  CORPORATION 
Department  43/59H 
Loc.  BIdg.  935 
Neighborhood  Road 
Kingston,  NY  12401 
Mr.  Childs 

index3l.    Mr.  A.  S.  Killinger 

IBM  CORPORATION 

Department  44/4M3 

Loc.  BIdg.  237-3 

P.O.Box  1328 

Boca  Raton,  FL  33431 

Mr.  Killinger 


-  4  -  (ISIP85Add)  ML  8/16/84 


Index32.    Mr.  Frank  Baresse 
Information  Systenns  Group 
IBM  CORPORATION 
445  Hamilton  Avenue 
White  Plains,  NY  10601 
Mr.  Baresse 

index33.    Mr.  W.  P.  Dwelley 
Consultant  and  Computer  Servicer, 

Marketing 
IBM  CORPORATION 
1 1 33  Westchester  Avenue 
White  Plains,  NY  10604 
Mr.  Dwelley 

index34.    Mr.  S.  O.  Albert 

Manager,  Consultant  &  Computer  Services  Market! 

IBM  CORPORATION 

Department  60K-NAD 

I  1 33  Westchester  Avenue 

White  Plains,  NY  10604 

Mr.  Albert 

index35.    Mr.  Ron  Hargreaves 

Senior  Marketing  Analyst 

IBM  CORPORATION 

5 1  Weaver  Street 

Greenwich,  CT  06830 

Mr.  Hargreaves 

index36.    Ms.  A.  A.  Austin 

IBM  CORPORATION 

Department  I2/83D 

Loc.  IA-40 

1 1 33  Westchester  Avenue 
White  Plains,  NY  10604 
Ms.  Austin 

index37.    Mr.  W.  A.  Cohen 
IBM  CORPORATION 
Department  64/643 
Loc.  I3S-9 
44  South  Broadway 
White  Plains,  NY  10601 
Mr.  Cohen 

index38.    Mr.  A.  C.  Forlenza 

IBM  CORPORATION 

Department  35/P43 

Loc.  B-098 

5600  Cottle  Road 

San  Jose,  CA    95 1 93 

Mr.  Forlenza 

index39.    Ms.  M.  Klanian 

IBM  CORPORATION 

Department  I0/82L 

Loc.  IS-20 

Old  Orchard  Road 

Armonk,  NY  10504 

Ms.  Klanian 
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index40.    Ms.  E.  B.  Mitchell 

IBM  CORPORATION 

Department  72/734 

Loc.  7E- 1 7 

P.O.  Box  2150 

Atlanta,  GA  30055 

Ms.  Mitchell 

index4 1 .    Mr.  H.  W.  Neslage,  Jr. 

IBM  CORPORATION 

Departnnent  10/777 

Loc.  3A- 1 6 

44  South  Broadway 

White  Plains,  NY  10601 

Mr.  Neslage 

index42.    Ms.  B.  D.  Sved 
IBM  CORPORATION 
Department  64/640 
Loc.  1 3-A 1 1 
44  South  Broadway 
White  Plains,  NY  10601 
Ms.  Sved 

index43.    Mr.  M.  L.  Wood 
IBM  CORPORATION 
Department  10/691 
Loc.  2C-9I 
Old  Orchard  Road 
Armonk,  NY  10504 
Mr.  Wood 

index44.    Mr.  Z.  A.  Woody 
IBM  CORPORATION 
Department  72/7R5 
Loc.  I IC-26 
445  Hamilton  Avenue 
White  Plains,  NY  10601 
Mr.  Woody 

index45.    Mr.  Paul  M.  Roth 

President 

IDC  SERVICES 

9200  Sunset  Boulevard 

Suite  1 100 

Los  Angeles,  CA  90069 
Mr.  Roth 

index46.    Mr.  Joseph  W.  Nelson 
Manager,  Corporate  Planning 
INFORMATION  ASSOCIATES 
3000  Ridge  Road  East 
Rochester,  NY  14622 
Mr.  Nelson 
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index47. 

INFORMATION  TECHNOLOGY  PROMOTION 

c/o  Overseas  Data  Service  Co.,  Ltd. 

Shugetsu  Building 

12-7  Kite  Aoyama 

3-Chome  Minato-Ku 

Tokyo  1 07  Japan 

Sir 

index48.    Mr.  Jannes  Harrington 
Director  of  Marketing 
LITTON  COMPUTER  SERVICES 
183!  Michael  Faraday  Drive 
Reston,  VA  22090 
Mr.  Harrington 

index49.    Mr.  Raymond  Wolfe 

Vice  President,  Business  Developnnent 

LITTON  MELLONICS 

100!  W.  Maude  Avenue 

Sunnyvale,  CA  94086 

Mr.  Wolfe 

indexSO.    Mr.  George  A.  Wicker 
Associate  Director,  Diversification 
LOCKHEED  CORPORATION 
P.O.  Box  551 
Burbank,  CA  91520 
Mr.  Wicker 

index5l.    Mr.  William  Goodhew,  III 
Vice  President 

MANAGEMENT  SCIENCE  AMERICA 
3445  Peachtree  Road  N.E. 
Atlanta,  GA  30326 
Mr.  Goodhew 

index52.    Ms.  Sherry  Bromeley 
Librarian 

MANAGEMENT  SCIENCE  AMERICA 
3445  Peachtree  Road  N.E. 
Atlanta,  GA  30326 
Ms.  Bromeley 

index53.    Mr.  William  C.  Winter 
Manager,  Market  Planning 

MCDONNELL  DOUGLAS  AUTOMATION  COMPANY 
K03I/30I/4E  Room  486 
P.O.  Box  325 
Hazelwood,  MO  63042 
Mr.  Winter 

index54.    Mr.  Petter  Schoyen 

Director,  Market  Research 

METIER  MANAGEMENT  SYSTEMS,  INC. 

5884  Point  West  Drive 

Houston,  TX  77036 

Mr.  Schoyen 


-  7  -  (ISIP85Add)  ML  8/16/84 


index55.    Ms.  Kay  Ames 

Corporate  Library 

MICHIGAN  CONSOLIDATED  GAS 

500  Griswold 

Detroit,  Ml  48226 

Ms.  Ames 

index56.    Mr.  Verne  Morland 

Competition  Information  Services 

NCR  CORPORATION,  WHQ-4 

World  Headquarters 

1700  S.  Patterson  Boulevard 

Dayton,  OH  45479 

Mr.  Morland 

index57.    Mr.  Gary  Willets 
Manager,  Marketing  Research 
NCR  CORPORATION/USDPG 
1 700  S.  Patterson  Boulevard 
Dayton,  OH  45479 
Mr.  Willets 

index58.    Mr.  Ed  Baker 

Vice  President,  Marketing 

NORWEST  INFORMATION  SERVICES,  INC. 

Norwest  Operations  Center 

255  Second  Avenue  South 

Minneapolis,  MN  55479 

Mr.  Baker 

index59.    Mr.  Barry  Cole 
Director,  Corporate  Marketing 
PHILADELPHIA  SUBURBAN  CORPORATION 
762  Lancaster  Avenue 
BrynMawr,  PA  19010 
Mr.  Cole 

index60.    Ms.  Andrea  Jadwin 

Marketing  Specialist 

RAND  INFORMATION  SYSTEMS,  INC. 

98  Battery  Street 

San  Francisco,  CA    94 1 1 1 

Ms.  Jadwin 

index6l.    Mr.  Richard  Walter 
President 

SCIENTIFIC  COMPUTER  INC. 
lOIOI  Bren  Road  East 
Minnetonka,  MN  55343 
Mr.  Walter 

index62.    Mr.  Robert  Walters 

Manager,  Market  Research 

SEI  CORPORATION 

680  East  Swedesford  Road 

Wayne,  PA  19087 

Mr.  Walters 
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inclex63.    Mr.  Phillip  A.  Moore 

Senior  Vice  President,  Business  Development 

STERLING  SOFTWARE 

370  Campbell  Centre 

Dallas,  TX  75206 

Mr.  Moore 

index64.    Ms.  Elizabeth  Lake 
Manager,  Corporate  Planning 
STRATEGIC  INFORMATION 
80  Blanchard  Road 
Burlington,  MA  01803 
Ms.  Lake 

index65.    Mr.  John  Ryan 
President 

SUNDATA  CORPORATION 

Two  Glenhardie  Corporate  Center 

1285  Drummers  Lane 

Wayne,  PA    1 9087 

Mr.  Ryan 

index66.    Mr.  T.  F.  Ruegg 
Strategic  Planning  Specialist 
TRW  INFORMATION  SERVICES 
505  City  Parkway  West 
7th  Floor 

Orange,  CA  92668 
Mr.  Ruegg 

index67.    Mr.  Richard  Currier 
President 

WALKER  INTERACTIVE  PRODUCTS 

100  Mission  Street 

San  Francisco,  CA  94015 

Mr.  Currier 
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